Emerging Chinese Theory and Practice of Media by de Burgh, Hugo et al.
3Editorial
Emerging Chinese Theory and Practice of Media 5
Hugo de Burgh, Emma Lupano, and Bettina Mottura
Discourses on the Chinese Media 
Dual Identity and Multiple Tasks: Contemporary Chinese 11
Party Media’s Involvement in Political Communication
Xu Jing and Wang Dengfeng
Comparing Chinese and EU Soft Power: The Credibility Factor 35
Olivier Arifon
News and Views: Definitions and Characteristics of Genres 51
in Chinese Journalism
Emma Lupano
Chinese Media Practice and Products
From “Propaganda” to “Guided Communication”: Animating Political 73 
Communication in Digital China
Qin Lei
Online Chinese Nationalism and the Discursive Construction 97
of a Nationalist Hero: The Case of Jin Jing
Ma Yiben
Lingue CuLture Mediazioni 
Languages CuLtures Mediation
5 (2018) 
2
Emerging Chinese Theory and Practice of Media
Media in Cina: nuove teorie e nuove pratiche
Edited by / A cura di 
Hugo de Burgh, Emma Lupano, Bettina Mottura
LCM
Lingue Culture Mediazioni / Languages Cultures Mediation – 5 (2018) 2
http://www.ledonline.it/LCM-Journal/ - Online issn 2421-0293 - Print issn 2284-1881
Contents
4
The Study of a Journalism Which Is almost 99% Fake 115
Li Xiguang, Su Jing, and Wang Lianfeng
The Chinese Press and the Constitution 139 
Bettina Mottura
Authors 155
Lingue Culture Mediazioni / Languages Cultures Mediation – 5 (2018) 2
http://www.ledonline.it/LCM-Journal/ - Online issn 2421-0293 - Print issn 2284-1881
5Editorial
Emerging Chinese Theory 
and Practice of Media
Hugo de Burgh, Emma Lupano, and Bettina Mottura
doi: http://dx.doi.org/10.7358/lcm-2018-002-debu
Since the foundation of the People’s Republic of China, the country has 
developed its own model of media management and journalism. This 
model, which traditionally encompasses a very strong relation between 
politics and media practices, has evolved over the last 40 years of reforms. 
At the national level, it has transformed into a much more complex 
and nuanced system based on the mediation between political, commer-
cial and professional interests. At the international level, the ambition 
of China to contribute to the media agenda and flow of information has 
grown significantly. These transformations are reflected in the discursive 
representations of the Chinese media coming from the political, aca-
demic and media realms, and in the practice of media production in the 
country. 
This issue is aimed at providing original and up-to-date explorations 
and reflections on the role and functions of the media in today’s China as 
well as on journalism values and products. 
The issue contains contributions by scholars from different Chinese 
and international research institutions, each of whom approach the 
subject from diverse methodological perspectives, is divided in two sec-
tions: Discourses on the Chinese media and Chinese Media Practice and 
Products. 
Discourses on the Chinese media focuses on the current political 
and theoretical discourses, aiming to offer insights as to how the political 
authorities and the media themselves understand, frame and present the 
Chinese media to the national and international publics. 
In the first section, Xu Jing and Wang Dengfeng analyse the practice 
of political communication in China by focusing on the Party media’s 
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activities. The two authors discuss the current evolution of the Party 
media’s dual identity as both organizational communicator and mass 
communicator, showing their multi-faceted functions in Chinese politi-
cal communication, from conventional publicizing of policy, to supervi-
sion of the media and guidance of public opinion.
Olivier Arifon compares and contrasts soft power discourses pro-
duced by the European Union and by China for their alignment with or 
discrepancy from reality. The study shows the importance of the cred-
ibility factor in both China’s and Europe’s implementation of soft power, 
and discusses the normative power of soft power in both cases. While 
assessing that individuals are able to decipher and understand messages, 
the author postulates that individuals attribute credibility or unreliability 
to policy messages framed by a state, an organization, or the media.
In the final contribution to this section, Emma Lupano presents 
the two main genres in which written journalistic production can be 
understood, i.e., “news” and “views”, as well as their sub-genres, showing 
how they are interpreted in Chinese media studies. The contribution 
shows that, although journalistic genres in China have acquired distinc-
tive characteristics and have shaped original sub-genres unique to the 
local journalistic tradition, European and Anglo-American principles of 
journalism still appear to be the most relevant in the theoretical defini-
tion of genres of Chinese journalism.
These contributions, from different angles, focus mainly on the Chi-
nese political and academic discursive construction of the specific media 
context. 
Chinese Media Practice and Products explores the application of 
theories and discourses on the media in cases of journalistic practice and 
in specific media products.
Qin Lei’s study, opening the section, investigates the recent boom 
in the use of animated cartoons for political communication in China 
which began in late 2013. A series of political cartoons are examined 
against the background of a comprehensive media revolution following 
the Chinese Communist Party’s new understanding of the role of media 
and public opinion. The author argues that the creative use of political 
cartoons, which is a sign of the adjustment of the Party’s views on the 
role of media in the digital age, has given rise to a new communication 
model of mixing top-down and bottom-up flows of messages. The new 
model implies the CCP’s changing understanding of the public from 
“target audience of propaganda” to guided audience, and then to central 
players in popularizing the Party. 
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Ma Yiben explores the case of Jin Jing, a disabled torchbearer and 
Paralympic fencer who protected the torch during the Paris leg of the 
2008 Beijing Olympic torch relay. By using a critical discourse analysis 
of online posts relating to the incident, this case study discusses the 
processes involved in the making of a national hero in a popular media 
discourse, and how the online discursive practices of creating, worship-
ping and defending a hero can contribute to the building of the nation. 
Fake news, which the authors call a “severe problem” of the rapid 
development of the media industry in China, is at the centre of Li 
Xiguang, Su Jing, and Wang Lianfeng’s contribution. The scholars iden-
tify four types of fake news, arguing that the acceleration of the trend of 
media marketization, the loss of professional ethics by media practition-
ers, the influence of stakeholders, and the marketization of news value in 
university education have all been among the causes of the phenomenon 
in China. The contribution also investigates the influence of fake news 
on society and explores potential countermeasures.
The final contribution, by Bettina Mottura, analyses how the politi-
cal discourse on the People’s Republic of China Constitution permeated 
the media from 2012 to 2018. Her aim is both to trace the influence that 
political language exerts on the press in China through a concrete case 
study, and to verify to what extent the growing importance accorded to 
the constitutional text by the leadership was conveyed by the press to the 
public before the adoption of the Fifth Constitutional Amendment in 
2018.
This issue of Languages Cultures and Mediation, developed in 
cooperation with the China Media Centre of the University of West-
minster, is part of a research project on the language of the media, based 
at the Contemporary Asia Research Centre (CARC) of the University of 
Milan. We wish to thank the Department of Language Mediation and 
Intercultural Communication of the University of Milan for the financial 
and organizational support they have given the project since 2014. And, 
last but not least, we express heartfelt gratitude to the authors who have 
contributed to this issue and the anonymous reviewers who provided 
their valuable feedback during the peer-review process.
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